
MASTER'S DEGREE, DESIGN

York Univers i ty  |  2011  -  2013

BACHELOR’S DEGREE, GRAPHIC DESIGN

Soureh Univers i ty  |  2000 -  2004 

UX/UI DESIGN IMMERSIVE 12-WEEK PROGRAM

BrainStat ion |  Apr i l  2017-  June 2017

E D U C A T I O N SE D U C A T I O N S

SKILLS

UX/UI  Design,  App Design,  Web Design,  

Branding,  Pr int  Mater ia l  Design.

TOOLS

Adobe Creat ive Sui te (Photoshop,  I l lust rator ,  

Dreamwear ,  XD) ,  Sketch,  InVis ion,  HTML/X-

HTML,  CSS/CSS3,  BOOTSTRAP,  Wordpress 

(Designing/Modi fy ing Templates) ,  Af ter  E�ects .  

METHODOLOGY

Lean UX,  Agi le ,  Human-Centered Design,

Design Thinking.  

PROCESS 

Ideat ion,  Google design Spr int  Framework,  User 

Research,  Persona Creat ion,  Story Mapping,  

Exper ience Mapping,  Informat ion Archi tecture,  

Storyboarding,  Wireframimg,  User Test ing,  

Prototyping.      

A R E A S  O F  E X P E R T I S EA R E A S  O F  E X P E R T I S E

SENIOR UX/UI DESIGNER- CANADA

GTA-HOMES |  2018 -  PRESENT

Work c losely wi th the product  owner to define and refine user stor ies and 

create user personas.

Plan and execute user research/user test ing to val idate ideas and refine 

designs.

Col laborate wi th the market ing team to produce end-to-end journeys,  

process flows,  informat ion archi tecture diagrams,  wireframes,  low and 

high-fidel i ty  mockups,  and prototypes to communicate design ideas and 

evolve the designs of  our  products .

Balancing feedback against  concept and requirements and tuning to achieve 

resul ts  that  create value and consistency.

Assist  project  managers wi th est imat ing work e�ort ,  bui ld ing t imel ines,  

scoping work,  providing status updates,  and flagging r isks.

Assist  wi th brand development and ensure a l ignment of  our  products '  v isual  

look wi th the brand design values.

Create and mainta in a l ibrary of  design and inter face resources for  new and 

exist ing products .

Assemble documents around key design pat terns for  the design system.

Focus on developing wel l -s t ructured code fol lowing establ ished coding 

standards.
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WEB DESIGNER -  CANADA

MYRIAD DEVELOPMENT CORP. |  2016 -  2017

Designed and developed user inter face wireframes and creat ive mockups to 

e�ect ively communicate interact ions and design ideas.

Turned the design into the f ront-end code (wr i t ing responsive cross-browser 

compl iant  XHTML,  CSS,  Bootstrap) .  

Analyzed the usabi l i ty  of  new and exist ing products and provide sugges-

t ions for  change.

Col laborated wi th management ,  back-end developers ,  market ing team and 

other designers to ensure the design is  a l igned wi th the business needs and 

implemented as designed.

Made suggest ions for  improvements in content  and user interact ion.  
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GRAPHIC DESIGNER -  CANADA

ISM SPORTS WORLD WEEKLY PUBLICATIONS |  2008 -  2011

Developed creat ive concepts for  market ing and sales for  the 

magazine.

Created magazine layout  designs by speci fy ing i l lust rat ions and maps.

Ensured that  the layouts are produced in t ime to meet product ion      

schedule.

Developed Creat ive development ,  design,  and layout .

Prepared computer  ready ar twork for  every day and seasonal  i tems.

Ensured to check,  res ize and place the ads appropr iately in  the magazine.

Managed to perform photo edi t ing and i l lust rat ions.

Mainta ined appropr iate computer  fi les and backup fi les for  archiv ing.
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I 'm a Toronto-based UX/UI  designer who loves 

learning how people th ink and behave and 

leverages research to design user-centered 

products and exper iences that  solve both user 

and business problems.  

I  used to work as a graphic/web designer ,  but  

decided to t ransi t  into UX design because I  had 

become frustrated by how people were of ten 

pr isoners to poor ly  designed products that  

made their  l ives more di fficul t .  My goal  is  not  

only to create beaut i fu l  th ings,  but  i t  is  a lso,  and 

mainly ,  to solve problems and design products 

and exper iences that  are meaningful  and 

impact fu l  to improve people’s  l ives.        

S E N I O R  U X / U I  D E S I G N E RS E N I O R  U X / U I  D E S I G N E R

SEPI FALLAHIAN

Canada,  Toronto +1 416 904 2424 sepidehfal lahian.com sepi .work@gmai l .com


